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Join us at Insights Valley Europe and
hear how top consumer facing
companies are developing effective
strategies to optimise the collection
and use of consumer insights for
innovation, marketing and product
development

Network and discuss with key
decision makers from across different
industries.

Participate in our interactive
brainstorming sessions to share
ideas with your peers and evolve
best practices.

Leverage the wealth of practical
ideas gained during the event to
advance your consumer insights
strategy!

Developing an insight driven business strategy that will ensure growth in times of austerity
Creating a customer-centric organisation and culture that drives successful innovation

Examining how online communities can help bring consumers to life

Developing a social media research & big data strategies that will yield measurable business value
Uncovering customer brand interaction to optimise digital brand engagement strategy

Balancing the needs for cost efficiency, quality and speed of delivery in consumer insights projects

Register now: insightsvalley.com/europe

For sponsorship and exhibition opportunities, please contact Ms. Catherine Ortiz catherine@merlien.org



